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Methodology

Identify similarities, differences, and lessons learned 
from existing initiatives
 Digital infrastructure of DPP
 Data aspects of DPP
 Challenges and lessons learned

DPP 
initiatives 

(19)

Identify needs and requirements for applying DPP
 DPP general information
 DPP needs and expectations per industry group

Industry
(43)

Identify needs and requirements for using DPP
 Current habits
 Approach to DPP
 Socioeconomic and environmental information

Consumers
(75)
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Interview



Consumers’ interest on product 
information

Main channels used by consumers to 
inform themselves about a product:

• Consumer reviews (53%) 

• Product labels (53%)

• Manufacturer websites (44%)
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96%

4%

Consumers interest in knowing more 
about a products value chain

Yes

No

(n=75)



Consumers’ challenges when 
searching product information

 Find neutral, reliable and comparable information + verification

 Find information about specific products (non-mainstream)

 Transparency/clarity of evaluation criteria 

 Specific environmental-related information about the product 

 Time spent searching for information

 Scattered/fragmented information

 Complexity of information

 Lack of knowledge among shops’ staff
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Consumer’s knowledge about the 
concept of DPP
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55%

45%

Prior familiarity with DPP concept

Yes

No



Information consumer would like to 
see in a DPP
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User privacy and data protection

Digital certificates (ISO1400, Forest…

Consumer feedback and ratings

User manual and guarantee

Disposal options at the end of life

Socio-economic impact information of the…

Products' potential recyclability

Products' age and repair history (i.e.…

Environmental impact information of the…

Products'  repairability (i.e. products can be…

What criteria would consumers like to see included in a DPP? (n=74)



SEE impact information consumer 
would like to see in a DPP
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16%
21%

47%
49%

52%
57%

60%
61%

72%
76%

79%
80%

84%
92%
93%

0% 20% 40% 60% 80% 100%

Other
Information about a company's broader…

Lack of mining and forest destruction
Conservation of biodiversity

Packaging material
Information about the sustainability…

Chemicals used
Water usage

Supply chain information
Energy information, e.g., if whether fossil fuels…

End-of-life options
Product circularity

Material source (e.g., recycled material)
Carbon footprint

Materials used (e.g., plastics, metals)

Types of SEE impact information consumers want to see in a DPP (n=75)



Repair-related information

Environmental impact information

Materials used

Carbon footprint

Conclusions on the information to 
be included in a DPP
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Consumers’ expectations on DPP
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7%

43%

60%

63%

64%

76%

79%

89%

0% 50% 100%

Other

Support sustainable agriculture

Reduce waste (e.g. packaging)

Promote energy-efficient products

Promote circular economy

Encourage sustainable purchasing

Influence company behaviour

Raise awareness

How could DPP help in reducing the environmental 
footprint of a product?

(n=75)



Consumers’ expectations on DPP
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3%
23%

29%
36%
36%

49%
63%

67%
67%

83%
84%

0% 50% 100%

Other
Integration with sustainability app

Product recommendations
Incentives, e.g., discounts or loyalty points

Collaborative consumption and promote sharing…
Providing product labels and certificate (e.g. fair…

Education and awareness information
Promoting reuse

Promoting recyclability
Providing options for repair, reuse, replacement…

Providing information on the environmental,…

How could DPP encourage more responsible consumption patterns(n=75)



Conclusions on consumers’ 
expectations on DPP
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Provide information that is 
currently difficult to find

Promote virtuous behaviours 
from consumers and companies



Thank you!

CE-RISE Project

CE_RISE_Project
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